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Strong Rugged Mobile Performance Across the Board in Q3, According to VDC 

After a period defined by market softness and uncertainty, the rugged market is rebounding, with positive 
year-on-year performance across all form factors to reach an overall market of more than $1B in Q3 2014.  

Headwinds have eased from growing enterprise mobility opportunities and the limitations of consumer 

devices are becoming evident. Vendors will need to assert their value proposition and adapt to an 

increasingly price-sensitive market to keep momentum.  

Natick, MA (PRWEB) December 17, 2014 

During Q3 2014 all rugged mobile form factors tracked – including notebooks, tablets, forklift mounted computers and 
handheld devices – posted year-over-year (YoY) growth, with notebooks and handheld devices leading the way, 
according to new research by VDC (click here for more info). While the 
market dynamics for these solutions are increasingly encouraging, 
noticeable headwinds remain, limiting the growth potential over the next 
several quarters. 

Rugged notebook shipments reached nearly $275 million in Q3, 
representing an increase of more than 10%, representing the second 
consecutive quarter of growth. “Despite growing cries about the demise of 
the notebook, 2014 performance, especially in the enterprise, has shown 
the resilience of notebooks as workhorse devices,” says David Krebs, 
Executive Vice-President of Enterprise Mobility. The primary catalyst 
behind the recent swing in demand has been the retirement of aging 
systems running Windows XP. While that boost will be short-lived, 
spending trends in target commercial and public sector segments remain positive. Nevertheless, price sensitivity will 
continue driving end users to opt for less rugged notebooks or alternative form factors such as tablets for their next-
generation investments. 

The rugged tablet market, the one consistent growth segment with quarterly growth upwards of 20% for the past two 
years, is showing signs of slowing. In Q3, tablets saw 12.7% year-on-year growth, which while strong, nevertheless 
represents a maturing of the market and the third consecutive quarter in which performance has eased from the 
previous quarter. Still, VDC anticipates that the rugged tablet market will top $500 million in 2014 and that the increased 
adoption of Android will present a growing opportunity as more enterprises move to adopt the OS for line-of-business 
applications.  

The rugged handheld market, which represents the single-largest category at nearly $600 million, has begun to 
overcome the headwinds that had buffeted it throughout 2013 and into the first half of 2014. While the threat from lower-
priced consumer smartphones remains, rugged vendors are modernizing their product portfolios with products more in 
line with customer expectations. Moreover, addressing the OS issue plaguing this category, adoption of rugged 
handheld devices running Android is reaching critical mass, including adoption by tier-I accounts in North America. The 
North American market had borne the brunt of the downturn but has rebounded in force, ending several consecutive 
quarters of contraction with year-on-year growth for Q3 topping 20%, supported by large-scale deployments in the retail 
and postal sectors.  

 

http://www.vdcresearch.com/research_programs/enterprise_mobility/
http://www.vdcresearch.com/landing/press_releases.aspx
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About VDC Research Group  
VDC Research is a leading technology market analyst firm covering the connected world. Founded in 1971, the firm 
provides market intelligence to the world's leading technology vendors, who rely on VDC analysts for winning market 
strategies and technology adoption decisions. With unmatched domain expertise and rigorous primary research 
methodologies, VDC enables clients to find new opportunities for growth and make critical decisions with confidence. 
Based on a unique blend of quantitative and qualitative analysis that offer granularity and breadth of coverage, VDC is 
organized around five practice areas, each with its own focused area of coverage. For more information, visit 
http://www.vdcresearch.com 
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